The Role of Retail Cinics in the Healthcare Continuum
Creating Strategies and Partnerships to Meet Consuners’
Demands

LAURA GREENE: Wel come to Heal t hSounds: Conversations wth

Heal thcare I nnovators. This is Laura Greene for the Heal thcare
Intelligence Network. Today | am speaking with Dr. Steven

ol dberg, corporate nedical director for Hunmana. Dr. Col dberg is
presenting at HHN s webinar on “The Role of Retail Cinics in
the Heal thcare Conti nuum Creating Strategi es and Partnerships
to Meet Consuners’ Denmands.” Wl come and thanks for joining ne
today Dr. GCol dberg.

DR GOLDBERG CORPORATE MEDI CAL DI RECTOR FOR HUVANA: Laura it’'s

a pleasure, thank you

LAURA GREENE: To begin with, Humana includes the retail clinic
chain Mnutedinic in its provider network. Has Humana noti ced
any inpacts in retail clinics on its nmenbers non-energency

department use to date?

DR. GOLDBERG Research is still early. Wat’s clear is Humana
menbers are using these facilities and it’s our thought that the
greatest opportunities to reduce ER visits are in those areas
with limted primary care or Iimted anbulatory care facilities.
But time will tell.

LAURA GREENE: Thank you Dr ol dberg. Since Humana began its
partnership with Mnutedinic in October 2006, what kind of

f eedback are you receiving fromnenbers now that they can visit
aretail clinic in addition to their primary care physicians?
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DR. GOLDBERG Sure. G ad to share with you Laura, and | want to
enphasi ze, this is early feedback, very early feedback. In
general, it’s our view the nost prom nent factor is that
convenience is driving the retail clinic use by our menbers.

The good news is we’'re seeing a fair amount of PCP foll ow up,
that’s a primary care follow up within 30 days of a retai

clinic visit. And we feel good about that. W are seeing a
hi gh nunber of repeat visitors to retail clinics, and we want to
understand why that’s occurring. W don’t now know. W want to
better understand overall their experiences, follow up with PCP,
prescription refills, use of prescriptions etc. W are seeing a
hi gh nunber of prescriptions that conme out of these encounters
and we want to nmake sure they are ones that are needed and not
seeing a pattern of over dispensing of nedications. But again,
no conclusions on that |ast nunber and nore research i s needed.

LAURA GREENE: | see. Thank you Dr. Coldberg. If you had to give
one piece of advice to health plans thinking about including
retail clinics in its provider networks, what would it be? Are
there any pitfalls that you woul d advise themto avoid or

| essons | earned that you could share?

DR. GOLDBERG. My concl usion woul d be consuners are clearly

wal king with their feet and retail clinics have becone very wel
recei ved conponent of the delivery system However, there's a

| ot nore to know about what’s actually com ng out of those
experiences the links to primary care, appropriate use of

nmedi cations and such. So definitely need to be there, but nore

st udy needed.

LAURA GREENE: Okay. Thanks Dr Col dberg. And finally your co-

presenter Dr. Atkins told us |ast week that retail clinics m ght
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even have the potential to increase healthcare costs if nenbers
decide to visit aretail clinic if they need to see soneone in a
hurry and then visit a primary care physician for reassurance
|ater on. Wat are your thoughts on that? Do retail clinics

hel p decrease or increase the cost of healthcare?

DR. GOLDBERG Laura | think it’s too early to tell and | think
we have to frame that inportant question in order to try to get
it an answer. To ny read retail clinics provide a narrow range
of services including problenms such as bl adder infections,
bronchitis, ear infections, sinus infections, strep throat, and
al so sonme others like flu diagnosis, nononucl eosis eval uation
etc. And you can go to the retail clinic websites to see exactly
what they provide. |If we |ook at the inpact of these services
on costs, and the cost of retail clinics providing these
services versus famly practice offices, emergency roomvisits,
ot her anmbul atory care settings that’s how we can get it an
answer. It’s ny viewthat in places where there aren't primary
care settings or aren’'t anbul atory care settings and just ER s,
then yes retail clinics can result in | ower cost of care for

this range of services.

LAURA GREENE: Thank you Dr CGol dberg. Those are all the
guestions | have for you today. Thanks for being with us and

we're | ooking forward to hearing fromyou during the webinar.

DR. GOLDBERG Yes, we’'re |ooking forward too and wel cone fol ks’

guestions after the presentation

LAURA GREENE: To register or get nore information about this
webi nar, please call 1-888-446-3530. This is Laura G eene for

the Heal thcare Intelligence Network.
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